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2009¢ PhD on secongdenerationsbeauty consumptionin France
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« Silk lashes Elaboratehair. Strikingly
pluckedeyebrows Longgelnalils Thisis

bomb.

For many young people with a
migration background in Germany,
bombing meansmore than something
reallygreat

With a bomb look, they seek
recognition for cultural identities. The
bomb look 1s also a silent rebellion
againstprevailingbeautyideals

7oll scho
Voll schon
Von CICDEM und MELTEM TOPRAK, Fotos von LOTTERMANN AND FUENTES

Bombistherefore alsomeantasa compliment for men, forwomenwho
are strikinglybeautifulandattract attention with their attractivenesq...).»
FAZ. 22.05.2018
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Success «integration » :

- Doyou feel French?

56% offoreigner

76 % of immigrantsvho havearrivedin France aghild (1.5 génération)
89% ofchildren of two immigrant parents (secongeneration)

97 % ofchildrenof one immigrant parent (2.9eneration)

But :
More than 50 % ofAfricanimmigrants who havebecomeFrenchthink
that they are notperceivedas French

Source : Trajectoire et Origines




France, Sein&aintDenis
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POPULATION IMMIGREE DE LA SEINE-SAINT-DENIS

France

- Population : 66, 9 millions

- 9,7% « Immigrés »
- 11,2% children of « immigres »
- Total = 20,9%

Ile de la population immi
Wl 16891 37741
[ 13720; 16891 [
8578 ; 13720

5927 ; 8578 % Population immigrée
[ ; [ gré
[:I[ 3547 ; 5927 [ en fonction du nombre d’habitants
;3547 [

Seine-Saint-Denis is Post migran
- Population : 1, 7 millions

- 29% are « immigrés »

- ? are children of « immigres »

- 50 to 70% = Total

mmmmmmmmmm




lI. Vagues migratoires historiques pour les nationalités les plus nombreuses depuis 1851
" UNIVERSITAT o4 €n %

SIEGEN . .
— Belgique — ltalie Espagne
16 === Pologne Portugal
12
8 NG
4 \
{] 'i"; — -hﬁ--.—'- ke T p—
1851 1861 1866 1872 1876 1881 1886 1891 1896 1901 1906 1911 1921 1926 1931 1936 1946 1954 1962 1968 1975 1982 1990 1999 2008

20 en %o

= Maroc Tunisie
16 === Turquie = Algérie

Afrique hors Maghreb
12
8
4\
_...----g".-'.‘
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Champ : France métropolitaine.
Lecture : au recensement de population de 1931, les personnes de nationalité italienne représentent 20 milliem

Source : Insee, recensements de la population.

ente en France.
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Models: unidimensionabcculturation/assimilation, bdimensional
acculturation (4strategies JW Berry), posicculturation(CCT)

Migration studies: Transnational modebtiasporicnetworks, migrant
autonomy post migration,superdiversity(Vertoveq

Cosmopolitanstudies: from above from below (Appadurai,2011), neither
from aboveor bellow (Balibar 2019

Generationsstudies: M. Hansen(1938, Moscovici(1979, A. Sayad1999X

Consumptionstudies: historians geographerssociologistsfashionstudies
mediastudiesX

Intersectional studies : sexua) gendered racial dimensions(De Beauvoir
Butler, Scott,Delphy,BordaX)
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Theelephantin the room

- bodyasself

- bodyasa semioticssystem

- bodyasperformance(sexual gendered racial)
- Bodyasageng

- body aslocusof tensions(anorexig obesityX)

- bodyasselfesteem: « beautyis good»

- bodytransmitted (rituals, groomingpracticesX)

How does a body migrate® How does it « acculturate»? Are we In a
postmigrant(incarnated bodies)society?
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My research

- Longterm process of 4emalebody acculturation» as visible
through beauty/sartorialconsumption¢ who isthe
transformer/the transformed?

- Beautyconsumption: how isthe bodygroomedand dressed
for the self and forothers?

- Individual intergenerationaj cultural, socialgendered racial
dimensions

- Beautyrituals, beautynormsanddiscourses

- Circulationsof practices angroducts

- Places otonsumption- physicaland digital
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Questions

Howaredigital spaces changing what we know about generations
and body/beauty acculturation?

Are generationgonstructed by digital spacetrough the agency
that these create?

In the context of beauty consumption, are digital spaces actually
disrupting mainstream norms and standards or further reinforcing
these norms?




Senegal

Population: 16 millions

Young and fasjrowing(x5sincel960)
Differentethnicgroups (wolof, Peuls,
Séreres, DioladdalinkeX 0
Muslimmajority religion (96%)

EmergindgSenegaPlan 2025 « digital

accesdor all »

Mobile phonepenetration: 116%
Internet penetration: 60%

Facebook, Instagram, Twittéi/hatsap
areverypopularespeciallyamongst
youngergenerations




~ Documentanyfilm - « GenerationAshley:contesting
| beautynormsthrough consumption»




